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| Solution

The Furst Customer Survey Built
with Artificial Intelligence to
measure decisions.
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| Some of Our Customers

BIIZZARD OREAL
sSura :\"‘""';;‘ z BANCODOBRASIL verizon\/

==TIM TS TechCrunch “ZPRAXAIR

Confidential — Worthix Corp — 2018 — All Rights Reserved

@ @ zurich  [SEEmae  FICO

nextel

vivo

S

e 4

CAE

elo7

© ©

COTEMINAS S.A.

Science Bahind Decdsion



Alone,

s .
Confidential — Worthix Corp — 2018 — All Rights Reserved w WOftth

Science Bahind Decdsion




BlackBarry Custamar Sathstaction Intdex

BlackBinrry Market Share USA

“::BlackBerry S\

s .
Confidential — Worthix Corp — 2018 — All Rights Reserved w UJOftth

Science Bahind Decdsion




Net Promoter Scores: U.S. Retailers

Average NPS for American retailers is 34 URBAN OUTFITTERS

Websites scoring higher than 34 can APEAREL J ACCREEORIEE
congratulate themselves for being above

average, but only Amazon, L.L. Bean, and

Adidas, can consider themselves exemplary.

These brands are providing customer CONCOTENe  BLECTROIS
experiences that make customers want to

recommend them. At the other end of the

spectrum, Overstock, Urban Outfitters, and HOME IMPROVEMENT /
Fingerhut are struggling. It's hard to imagine FIOME TN
continued success for these retailers if so

few people are recommending them. FNGERHUT

We've benchmarked scores on the following MASS MERCHANT
pages by retail category to help retailers more
easily identify their peers and competitors.

SPECIALTY / NON-APPAREL

Confidential — Worthix Corp — 2018 — All Rights Reserved




- 52%
of the fortune 500 firms

SINCE 2000
ARE GONE!

Science Bahind Decdsion



"“What customers value tn a
product or a service
can be hard to pin down.”
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HOW TO FIGURE ITOUT
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$33B

Is the total amount of money invested
every year in

Customer Surveys
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ECONOMETRICS | NATURAL LANGUAGE PROCESSING | MACHINE LEARNING

Artificial Intelligence

No need to design
questionnaires

Less than 2 minutes
to respond

uJorkth



The why
behind the

buy

...to keep up with
the speed of
change
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| Traction

2017 2018 2019
Q1.2017 Q3.2017 Q1.2017 '
Raised $1,3MM Stoped doing
seed round free trials and US$1 MM
started selling ARR
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| Traction

2017 2018 2019
_ Q1.2017 Q3.2017 '
Raised $1,3MM Stoped doing Q1.2097 Q4‘201 8
seed round free trials and US$1 MM US$3'3MM
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Financials

APRIL 2018
75 DEALS IN THE PIPELINE

TOTAL: $6,7MM

...AND WE ARE JUST STARTING!

SOME HOT DEALS IN THE PIPELINE
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w Guilherme Cergueira

gui@worthix.com

www.worthix.com
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